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EuropeAid/160048/C/ACT/MULTI

The Guidelines are corrected or modified as follows:

Section 1.2.3 Priority issues (4)

¢) Communication and outreach strategy
Instead of

Applicants are therefore encouraged to involve also communication experts. They could be
involved as a co-applicant, an associate or as a contractor. In this context, we would like to
draw your attention to the special requirements included for the applicant to demonstrate:

1) Social media capabilities to successfully implement innovative communication
activities (Annex XI) and capability to produce a powerful video,

2) Capability to successfully organise “street actions’”

[...]

These communication capabilities should be demonstrated by the lead-applicant for itself and
the communication and outreach strategy is to be provided by the lead-applicant for the
consortium. These points will be assessed under point 1.2 and 3.2. of the Full Application
evaluation grid.

Read

Applicants are therefore encouraged to involve also communication experts. They could be
involved as a co-applicant, an associate or as a contractor. In this context, we would like to
draw your attention to the special requirements included for the applicants (lead applicant and
co-applicants) to demonstrate:

1) Social media capabilities to successfully implement innovative communication
activities and capability to produce a powerful video (Annex XI);

2) Capability to successfully organise “street actions™ (Annex XII)

[...]

These communication capabilities and the communication and outreach strategy should be
demonstrated by the partnership as a whole. These points will be assessed under point 1.2 and
3.2. of the Full Application evaluation grid.
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Section 1.2.4 Eligible actions

Types of Action
Instead of

These communication capabilities should be demonstrated by the lead-applicant for itself and
the communication and outreach strategy is to be provided by the lead-applicant for the
consortium.

Read

These communication capabilities and the communication and outreach strategy should be
demonstrated by the partnership as a whole. These points will be assessed under point 1.2 and
3.2. of the Full Application evaluation grid.

Section 2.2.5 Full applications

Instead of

4. The full application has to document the capabilities of the lead=applicant to successfully
implement innovative communication activities. Hence, the lead applicant has to submit:

a) Documented social media and video capabilities: The lead-applicant needs to fill in and
submit a completed Annex XI regarding the social media capabilities of the lead-
applicant as part of the full application (See annex XI part 1 for more details). As part
of the Full Application evaluation, this information will be used to assess the capability
of the entity to deploy innovative communication activities.

b) Documented capability to produce powerful video: The lead-applicant has to document
as part of its full application (in Annex XI section 2 - that the lead-applicant has
produced and published on the internet a powerful video by providing the link (e.g.
web-address) to one minimum 20 second video published on the internet (e.g.
YouTube, twitter or other).

[...]

¢) Documented “success stories” of two street actions: The lead-applicant has to
document in its full application the realization of two successful street actions (=action
in a public place), by the lead-applicant, which took place in the last 24 months, with
the purpose to mobilise citizens.

Read

4. The full application has to document the capabilities of the partnership to successfully
implement innovative communication activities. Hence, the lead applicant has to submit as
part of the Full Application:



devco.b.1(2018)4526980sn

a) Documented social media capabilities: To be demonstrated by the lead applicant and/or
co-applicants in Annex XI (Part 1). This information will be used to assess the
capability of the partnership to deploy innovative communication activities.

b) Documented capability to produce powerful video: To be demonstrated by the lead
applicant and/or co-applicants in Annex XI (Part 2) by providing the link (e.g. web-
address) to a video of minimum 20 seconds produced and published on the internet (e.g.
YouTube, Twitter, or other).

c) Documented “success stories” of two street actions which took place in a public space
in the last 24 months, with the purpose to mobilise citizens and realized by the lead
applicant and/or co-applicants (in Annex XII).

Annex XI
Instead of

The existing social media capabilities and documented capability to produce a powerful video
is to be demonstrated by the lead-applicant on behalf of the consortium.

[...]
(To be signed by the lead applicant)

Read

The existing social media capabilities and documented capability to produce a powerful video
is to be demonstrated by the applicants (lead applicant and/or co-applicants).

[...]
(To be signed by the lead applicant or co-applicant)

Annex XII
Instead of

The applicant has to document in their full application the realization of two successful street
actions (=action in a public place), which took place in the last 24 months, with the purpose to
mobilise citizens.

[...]

The documented 'success stories' of two street actions is to be demonstrated by the lead-
applicant.
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Read

The lead applicant has to document in the full application the realization of two successful
street actions (=action in a public place), which took place in the last 24 months, with the
purpose to mobilise citizens.

[...]

The documented 'success stories' of two street actions is to be demonstrated by the applicants
(lead applicant and/or co-applicants).

Annex XIII
Instead of

This communication and outreach strategy is to be demonstrated by the lead-applicant on
behalf of the consortium.

Read

This communication and outreach strategy of the partnership is to be provided by the lead
applicant.

All other terms and conditions of the Guidelines remain unchanged. The above alterations and
/or corrections to the Guidelines are integral part of the Guidelines.

? “street action” = action in a public place, with the purpose to mobilise citizens in the context of the objectives

of the present Call for Proposals.



